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50th Anniversary

1. Instill faculty, staff, student and alumni pride in UTM

2. Drive greater alumni engagement

3. Recognize and continue to build UTM’s vital role in the city, 

region, country, globally

4. Celebrate UTM’s history and future

Objectives



50th Anniversary

5.  Celebrate the contributions made by UTM’s faculty, staff, students              

and alumni

6.  Raise UTM’s visibility as a leader and innovator

7. Forge strategic new partnerships

Objectives



50th Anniversary

1. Graphic Identity

2. Out-of-Home

3. Website: 50 Faces, Digital Timeline

4. M Magazine Anniversary Issue

5. Holiday Video 

Marketing & Communications
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50th Anniversary
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50th Anniversary
M Magazine Anniversary Issue



50th Anniversary
Holiday Video



Celebration Fund
Events/Projects



Legacy Fund
Projects



Analytics
Infographic



Lessons Learned

1. Start early

2. Build in extra time for unforeseen delays

3. Be clear about objectives

4. Be collaborative

5. Be clear on funding criteria

6. Graphic design



Conclusions

Ø Activities: crossed disciplines, stakeholder groups; past, future

Ø Participation: niche events to large events with hundreds

Ø Funds’ dispersal: higher-than-anticipated allocations

Ø Communication platforms: significant levels of engagement

Ø Legacy media: broadened reach beyond campus
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